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MARY KAY SOCIAL MEDIA GUIDELINES 
 
INTRODUCTION 
 
It’s natural that Independent Beauty Consultants will want to use social media platforms such as 
Facebook, Pinterest, Instagram, or similar sites to communicate with and further develop relationships 
with their current and potential customers; especially since many of the conversations that used to take 
place over the phone or in person, now take place on social media sites. 
 
These Social Media Guidelines (“Guidelines”) are intended to help you navigate compliance with the 
terms of your Independent Beauty Consultant Agreement.  As a starting point, it is important to note that 
all of the rules that apply to your offline conduct also apply to your online conduct.  So, for instance, 
unless you are using pre-approved Company materials, you need written permission from the Company 
(such as the permission described in these Guidelines) to use Mary Kay trademarks, trade names and 
copyrighted images when advertising your business to the general public.   
 
These Guidelines provide useful information for setting up your social media profile and creating content 
and posts to help promote your business in social media.   
  
Before you start promoting your Mary Kay business through social media, we strongly recommend 
that you make sure you have read and understand these Guidelines in their entirety.   
 
GENERAL RULES 
 
There are several considerations you should think through before you start posting, tweeting, or pinning: 
 
1. Social Media Site Terms of Service- In addition to complying with these Guidelines, you must also 

read and comply with the terms and conditions of the social media platform you are using.  If you fail 
to comply with a social media site’s terms, they can remove your page or profile without any 
warning. 
 

2. Personal vs. Business Pages- For sites that distinguish between personal pages and business pages, 
you should make sure you select the right page to promote your Mary Kay business.  For example, 
Facebook has a rule against using your personal timeline primarily for commercial gain, and instead 
encourages commercial messages to be posted on a Facebook business page (frequently referred to as 
a Facebook Fan page).   
 
Unlike a personal page, a business page can (and should) be focused entirely on your Mary Kay 
business.  Currently, the only social media platform on which you can create a Mary Kay branded 
business page utilizing Mary Kay’s trade name in your page name (e.g., Your Name, Mary Kay 
Independent Beauty Consultant) is a Facebook business page.   

If you have a Facebook business page, you should not include links or references to or promotions of 
third party products or services (including “liking” another page) not approved in writing by Mary 
Kay to prevent any consumer misunderstandings about Mary Kay’s affiliation with or endorsement of 
third party products or services.  Naturally, you can “like” Mary Kay’s official corporate social media 
pages, such as the Company’s Facebook or Instagram pages, or The Mary Kay Foundation’s page. 
 

3. Naming Your Page- You should not use any Mary Kay trademarks or trade names in the title of a 
personal social media page (e.g., no MKGirl Twitter handle), with the exception of your Facebook 
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business page, as described below.  For your Facebook business page name, you should only enter 
your name, or your name followed by “Mary Kay Independent Beauty Consultant” (e.g., Jane Smith, 
Mary Kay Independent Beauty Consultant). You are permitted to use the Mary Kay trade name in this 
way as long as you are a current Mary Kay Independent Beauty Consultant and are accurately 
representing your independent sales force status. 
 

4. Correctly Describing Your Relationship with Mary Kay- When setting up your page on a social 
media platform, you should never misrepresent your independent contractor relationship with Mary 
Kay.  It is particularly important that you avoid naming your page “Mary Kay Cosmetics”, “Mary 
Kay Inc.”, “Mary Kay” or any other name that would suggest your page is a Mary Kay corporate 
page.  In addition: 
 
a. If your Profile asks for your “Employer”, “Company Name”, “Current Company” or other similar 

category, you should only enter “self-employed”, “independent business owner”, or “Mary Kay 
independent business owner”.    

 
b. If your Profile asks for your “Position”, “Title” or “Job Title”, you should only enter Mary Kay 

Independent (your current full title on the Mary Kay Career Path).   
 
c. If your Profile asks for a “Description” or has an “About” section, your description should 

accurately reflect the Mary Kay business model, such as “As a Mary Kay Independent Beauty 
Consultant, I sell Mary Kay skin care, fragrances and color cosmetics.”  
 

d. If your Profile for your business page asks for your “Website” or “Company Website”, you may 
enter your Mary Kay® Personal Website URL address. 

5. With the exception of a Facebook business page, you should never create a social media page, 
website or blog that is strictly for the purpose of promoting your Mary Kay business and you are not 
authorized to use Mary Kay trademarks in such a manner.   

 
6. Should your Agreement(s) with the Company end for any reason, you will be required to immediately 

remove or delete your Mary Kay Facebook business page and discontinue use of the Company’s trade 
name or trademarks on the internet and in any other forum. 

 
COMMUNICATING ABOUT YOUR MARY KAY BUSINESS IN SOCIAL MEDIA 
 
What can you share about your Mary Kay business in social media?  The answer is a lot!   
 
In determining what you can post about your business and where you can post it, one of the first things to 
consider is whether your message is commercial or informational in nature.  
 
You can share informational messages anywhere in social media, as long as the information you are 
sharing complies with the general rules and Guidelines herein, as well as with your Independent Beauty 
Consultant Agreement.   
 
Commercial messages can only be communicated via a private mechanism to your customers and 
potential customers (i.e., sending a text or email to your customers, posting to your customers on your 
Facebook business page, posting in a private group consisting of your customers and potential customers, 
or messaging your current or potential customers through an app, such as What’s App or Facebook 
Messenger), not to the general public.   
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COMMERCIAL VS. INFORMATIONAL MESSAGES 
 
What is the difference between commercial and informational messages? 
 
An informational message merely offers information or a Beauty Consultant’s honest opinions about her 
Mary Kay business (versus the Mary Kay opportunity, in general) or Mary Kay® products.   
 
By contrast, a commercial message is an advertisement.  Common forms of commercial messages include 
product pricing, discounts, special offers, gifts, raffles, or a solicitation for someone to start a Mary Kay 
business.   
 
It is important to note that a Beauty Consultant can inadvertently turn an informational message into a 
commercial message when, in addition to offering information, it is clear she is trying to get her audience 
to do business with her.  For example: 
 
“I just tried Mary Kay’s Lash Intensity mascara.  Wow!” →INFORMATIONAL 
“I just tried Mary Kay’s Lash Intensity mascara.  Wow! Ask me how you can get it!” →COMMERCIAL 
 
By adding “Ask me how you can get it”, she has converted the informational post into a commercial post 
because she is advertising to her audience to buy from her. 
 
Commercial Messages 
 
For purposes of these Guidelines, commercial messages are advertisements, including (1) messages that 
include sufficient information for a person to make a decision to buy a product/shop with you (e.g., 
product pricing, discounts, special offers, gifts, raffles; an invitation to attend a skin care party or receive 
a Mary Kay facial) and/or (2) messages that solicit someone to start a Mary Kay business.   
 
While you cannot share a commercial message with the general public, you can share commercial 
messages with your customers or potential customers, as long as it is only shared via a private 
mechanism with those customers or potential customers and does not violate any other Guidelines or 
your agreements with the Company. 
 
A Facebook personal page is not a private mechanism because it includes many of your friends and 
acquaintances who are not your customers or potential customers.  Further, there are many reasons why 
you need to avoid posting commercial messages on your personal social media pages.  First, many social 
media platforms’ terms of use (including Facebook) limit or prohibit commercial messages on personal 
pages.  Additionally, study after study has shown that consumers are much more responsive (and may ask 
where they can buy a product) when a product is shared without a direct commercial solicitation.  By 
contrast, they react negatively when a Facebook friend is making a direct commercial pitch (“I didn’t 
accept your friend request to be sold to.”).   
 
For purposes of these Guidelines, “potential customers” are individuals with whom you have had prior 
contact or who have expressed interest in Mary Kay® products or the Mary Kay opportunity.  For 
example, you could send a commercial message to someone who gave you her contact information at a 
fair booth.   
 
You could also find potential customers by surveying which of your friends want to learn more about 
your Mary Kay business.  For example, you could occasionally post on your Facebook personal page: “Hi 
everyone!  I’m starting a private group where I will be sharing information about my Mary Kay business 
and the awesome products I have to offer.  Please let me know if you’d like to be added to my group.”  
You could also invite them to like your Mary Kay Facebook business page.  However, you should not 
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post a message that entices people to join your group in the following manner: “Hi everyone!  I’m starting 
a private group for my Mary Kay business where I will be sharing major discounts and giving away 
freebies.  Let me know if you want to join!”  Promoting discounts and/or freebies makes this post 
commercial in nature and would not be authorized to be shared with the general public in this way. 
 
The following are examples of COMMERCIAL messages:  
 

• “Join me on June 26th at 10 a.m. at my house to sample the newest limited edition Mary Kay 
products!”  This message is commercial because it includes sufficient information for someone to 
attend a skin care party and purchase products from you. 
 
• “This weekend I am offering my customers 20 percent off Satin Hands sets.”  This message is 
commercial because it includes pricing/discount information. 
 
• “I can’t believe the VOLUME that Lash Intensity Mascara added to my lashes.  Only $X.”  The 
first sentence is informational, but the addition of the price makes the message commercial. 
 
• “I love how Mary Kay allows me to be my own boss!  Contact me to find out how you can do 
this, too!”  In this post, the first sentence is informational, but the second sentence converts it to a 
commercial message. 
 
• “Start a Mary Kay business today.”  This is commercial because it is a solicitation to start a Mary 
Kay business. 
 
• “I’m taking a poll.  Comment below to tell me your favorite Mary Kay lipstick.  Free lipstick to 
the first 10 people who comment!”  The first two sentences are informational (conversation 
starters/sharing love for Mary Kay® products), but the last sentence converts it into a commercial 
message. 
 
• “I’ve been challenged to share Mary Kay’s awesome skin care products with as many people as 
possible in the next 10 days.  Would you be interested in helping me out and signing up for a facial?”  
This message is commercial in nature because you are soliciting people to get a Mary Kay facial 
and/or shop with you.   

 
Remember, the commercial messages above should only be communicated via a private mechanism 
to your customers and potential customers, and not to the general public.  Additionally, you are not 
authorized to include a hashtag using Mary Kay’s trade name or trademarks in a commercial message, as 
it would constitute an unauthorized advertisement. 
 
Informational Messages 
 
Unlike a commercial message, an “informational” message merely offers a Beauty Consultant’s honest 
opinions about her Mary Kay business or Mary Kay® products, including her efforts to share information 
about or her enthusiasm for certain products.  This can include conversation starters for people you know 
to share their love for Mary Kay® products.  
 
It is okay to add “Learn more” in an informational post about a product with a link to the product 
information page on marykay.com or your Mary Kay® Personal Website.  By doing so, you are merely 
providing a way for an individual to learn more about a particular product.  You are also authorized to add 
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“Contact me or your Independent Beauty Consultant for more information” and/or “Contact your 
Independent Beauty Consultant to order yours” or “Available from me or your Independent Beauty 
Consultant” to any informational posts.   
 
If a friend comments on an informational post and asks where she can buy a product, you can simply 
respond “Message me” or proactively send her a message via a private mechanism. 
 
The following are examples of INFORMATIONAL messages: 
 

• “Just booked my 6th skin care class this month!  #teammk”    
 
• “So excited to share that I just earned the use of my first Mary Kay Career Car!!”  
 
• “I love that my Mary Kay business allows me to be there when my kids get home from school! 
#marykay” 
 
• “It’s so fun spending my day sharing beauty tips, looks and trends.  #marykay #mymklife” 
 
•  “I just had the best skin care party ever!  Thank you ladies for your enthusiasm and your interest 
in the products. #teammk” 
 
• Share a product photo from Mary Kay’s corporate Pinterest page and add a message, such as “I 
am absolutely in love with Mary Kay’s Cityscape™ perfume!  Click here to learn more [link to 
PWS Cityscape product page].”  The suggestion to “learn more” is not an invitation to buy a 
product, but an invitation to learn more about the product, so the post is informational in nature. 
 
• Post a photo collage of yourself wearing various lip colors and add a message such as, “Isn’t it 
great to have so many options?! #marykay” 
 
• “I’m taking a poll!  Which is your favorite Mary Kay skin care line?  Comment below and let me 
know!”  This post is simply being shared as a conversation starter with the intention of having 
people share their love and enthusiasm for Mary Kay® products.   

 
• I am so excited about the great results I’m seeing after using Mary Kay’s Charcoal Mask!  
Contact me or your Independent Beauty Consultant for more information.  

 
Product Posts 
 
You should review the Product Claims section in the Legal-ease Guidelines (on the Legal page on Mary 
Kay InTouch® under the Resources tab) before making any claims or comparisons about Mary Kay® 
products in social media.  Remember, all posts must be truthful, accurate and should not exaggerate 
results or benefits. 
 
Special Offers 
 
The same general rules regarding special offers described in the Coupons and Special Offers section of 
Legal-ease also apply to extending special offers through social media.  
 
In addition to these general rules, if you want to share an offer with your customers through social media 
using Mary Kay trademarks (including product names), you must comply with the following rules: 
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1. Only to your customers- as discussed above, offers are commercial messages that can only be 

shared with your customers through tools and social media platforms that ensure that only your 
customers and potential customers receive these messages, including a Facebook business page, a 
messaging app, a closed distribution list, or a group text or email.   
 

2. Limited time- The offer must have a start and end date and should be for a limited time only (which 
is also a Facebook Terms of Use requirement).  For special pricing, we recommend that you do not 
extend the offer for longer than 30 days.  Once the offer is expired, you should remove the post to 
avoid any confusion.  
 

3. #Hashtags- #Hashtags using Mary Kay trade names and trademarks cannot be included with an 
offer.  Because a #hashtag makes your post searchable by the general public, attaching a Mary Kay 
hashtag to an offer converts it into a commercial message and an unauthorized advertisement. 
 

Mary Kay Opportunity Posts 
 
When posting any information about the opportunity in social media, you should comply with the 
guidelines in the Truthfully Representing the Opportunity section of Legal-ease.  The following 
guidelines also apply. 
 
1. Commercial Messages- Mary Kay Ash always believed that team building was all about personal 

relationships.  As such, any commercial opportunity post to get a friend or customer to become a 
Mary Kay Independent Beauty Consultant, can only be shared via a private mechanism with your 
customers and potential customers and never with the general public.   
 

2. Your own personal experience- It is important that you only share information about your own 
personal experiences in your Mary Kay business.  For example, you could say, “I’m so excited!  I just 
earned the use of my very own Mary Kay career car!” or “This proud mama spent the afternoon 
watching her son star in his school play!  I love the flexibility my Mary Kay business gives me!” 
 

3. No earnings claims- You should not share information about how much you earn in your Mary Kay 
business or at a skin care class with the general public, even if it is accurate.  This would constitute a 
serious violation of the terms of your Agreement(s) and the DSA Code of Ethics.   

Videos 
 
If you really want to add some flair to your social media page, consider adding a Company created video 
because they are pre-approved.  These videos are available at youtube.com/marykay. 
 
You can also create and post your own videos on a personal social media page or your Facebook Fan 
page.  As a general rule, if you were authorized to post a commercial message or an informational 
message to a certain audience based on the rules described above, you can convey that same message in a 
short video clip of yourself.  When creating your own videos, you should also consider the following 
rules: 
 

1. The videos should not feature you applying Mary Kay® products on others.  Instead, video 
participants should apply products to themselves. 
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2. The videos should only provide accurate and safe product application information as described in 

the Company’s Product Safety Guidelines (available on Product Central on Mary Kay InTouch®). 
 

3. The videos should not feature minors or any adult who has not given you permission to post their 
image on-line. 
 

4. The videos should comply with the terms of your Independent Beauty Consultant Agreement, 
including, but not limited to, your agreement “to maintain the highest standards of integrity, 
honesty and responsibility.” 
 

5. The videos should not include any copyrighted music. 

“YouTube®” Rules—If you post a video on a national video hosting website, such as YouTube (instead 
of your personal social media page or Facebook Fan page), the following additional rules apply: 
 
1. The title and subject matter of the videos should be limited to the discussion of Mary Kay® products 

and product application suggestions or tips (i.e., Mary Kay Color Application Tips or Mary Kay Eye 
Shadow Tutorial).  You are not authorized to create videos about team building or the Mary Kay 
opportunity. 
 

2. The videos should not link to any website other than your Mary Kay® Personal Website or your 
Mary Kay Facebook Fan page. 
 

3. The videos should not contain any mention of discounts or special offers. 

Photos or Images 
 
If you want to post Company copyrighted photos or images to your social media site, it is important that 
you only use  images that are available through the “SHARE” feature of Company websites or official 
social media sites.  You may also use images and copy found on the Mary Kay® Social Publisher Library 
on the Digital Zone on Mary Kay InTouch®.  Images available for your use in social media through the 
SHARE feature and the Social Publisher Library should not be modified or altered in any way.  Copying 
or republishing Mary Kay photos or content in any other manner is not authorized. 
 
Additional Guidelines 
 
In addition to the guidelines described above, your social media posts, status updates and/or videos should 
comply with the following general rules: 
 
1. Don’t use someone else’s IP or suggest an affiliation with a celebrity or event- You should not 

use someone else’s intellectual property, such as copyrighted images, songs, logos or other materials. 
 
In addition, you should never suggest or hint at an affiliation between Mary Kay or your Mary Kay 
business and a celebrity or event (e.g., no photo shopped pictures of a celebrity holding a Mary Kay® 
product).   
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Similarly, companies pay millions of dollars to be the official sponsors of the Olympics or the 
Academy Awards and the groups behind these events actively search for and will take legal action 
against businesses who are trying to sell products in a way that falsely suggests they are affiliated 
with the event.  As an example, you would want to avoid posting “Go for the gold with these great 
new Mary Kay products!  #olympics.” 
Mary Kay will frequently sponsor events, including recent sponsorships of the Academy of Country 
Music Awards and Project Runway.  When Mary Kay is an official sponsor, we will let you know 
how you can appropriately discuss these events with your customers in social media. 

2. No endorsements- You should not imply either directly or indirectly, that Mary Kay Inc. is endorsing 
the contents of your social media page. 
 

3. Keep it clean- Your posts should not contain content or material that could be construed as offensive, 
controversial, or distasteful and should only contain content that is appropriate for all age groups. 
 

4. #Hashtags- There are occasions when the Company will encourage you to add a hashtag using a 
Company trademark to a social media post.  For example, you may be asked at Seminar to tag your 
photos with the #mkseminar hashtag.  Even when authorized to use a particular Mary Kay hashtag by 
the Company, you should only do so within the parameters set by the Company.   
 

5. Posting on Mary Kay Inc. Sites- The Company has created several official Mary Kay social media 
sites, including official Mary Kay Facebook, Twitter, Pinterest and Instagram pages.  While you are 
encouraged to visit or follow these Company sponsored social media sites to get new information and 
share your thoughts and comments, it is important that you NOT attempt to promote your personal 
Mary Kay business through links to, or mention of, your Mary Kay® Personal Website or other 
personal contact information or special offers on these sites, including invitations for others to contact 
you via a direct message.  It is also important that you not send unsolicited direct messages to fans of 
the Company sponsored Mary Kay Facebook Page.   

 
To ensure honesty and full disclosure to consumers, you should always identify yourself as a member of 
the Mary Kay independent sales force when you are posting comments on any Mary Kay Inc. hosted site. 

Social Media Garage Sales or Swap Meets 
 
Some social media sites allow the creation of social media groups for the purpose of selling products, 
including social media garage sales or swap meets (e.g., Lake Highlands Garage Sale or Hopkins County 
Barterers).  You are not authorized to advertise, promote your business, or to sell, exchange, or offer to 
sell or exchange Mary Kay® products on such sites.  Offering Mary Kay® products on these sites is an 
unauthorized advertisement and is a serious violation of the Independent Beauty Consultant Agreement 
which could lead to the termination of your agreement. 
 
Unit Communications 
  
Independent Sales Directors should avoid posting communications intended exclusively for unit members 
on social media sites open to the public, such as education (i.e., “Tips for overcoming objections” or 
“Advice on conducting a skin care class”) or unit leader boards.  For more information on communication 
tools for area/unit members and adoptees, please see the Web Site Guidelines for Independent National 
Sales Directors and Sales Directors (“Web Site Guidelines”) available on the Legal page on Mary Kay 
InTouch®.   
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PLEASE CONTACT THE LEGAL SUPPORT TEAM WITH ANY QUESTIONS VIA PHONE AT 
(972)687-5777 OR VIA EMAIL AT LEGALSUPPORT@MKCORP.COM. ADDITIONALLY, 
SHOULD YOU BECOME AWARE OF ANY VIOLATIONS OF THE AFOREMENTIONED 
GUIDELINES AND WISH TO MAKE US AWARE OF THEM, PLEASE SEND AS MUCH 
SPECIFIC INFORMATION AS YOU CAN IN WRITING ADDRESSED TO THE ATTENTION 
OF THE LEGAL SUPPORT TEAM AT THE MARY KAY CORPORATE OFFICE. 

mailto:LEGALSUPPORT@MKCORP.COM

